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Philip Whitchelo is responsible for the product and sales strategy of Intralinks’ M&A business 
segment. Prior to joining Intralinks in 2010, he worked for 17 years as an M&A investment banker 
and in management consulting. He began his career at Deloitte & Touche and has also worked at 
NatWest Markets, Dresdner Kleinwort Wasserstein and in corporate development for The Rank 
Group Plc. Philip holds postgraduate degrees in Finance, Computer Science and a BA in Linguistics, 
from the University of London 


